The special guest events at this edition

“Florence Calling”: Salvatore Ferragamo S/S
2020 Menswear Show

Salvatore Ferragamo choose Florence and Pitti Uomo as the stage
for the world debut of the new Spring-Summer 2020 menswear
collection. The brand presented a special fashion show at Pitti Uomo
96 on 11th June, in the magnificent setting of Piazza della Signoria.




MSGM, The Pitti Special Anniversary

MSGM, the brand founded in 2009 by Massimo Giorgetti, returned
to Pitti Uomo to celebrate its first ten years with a unique event
held on 13th June. A collection bearing the brand’s distinctive DNA,
which spans Made in Italy excellences and new millennium styles,
were showcased at the Mandela Forum in Florence.
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Marco De Vincenzo is the
Pitti Italics Special Event

Marco De Vincenzo returned to Pitti
Uomo as this edition’s Pitti Italics
Special Event. Recognised as one of the
most innovative voices on the fashion
scene, on 12 June the Sicilian designer
launched the Marco De Vincenzo S/S
2020 menswear collection for the first
time, with a fashion show at the
Tepidarium del Roster.
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Givenchy, The Pitti
Uomo 96 Guest
Designer

Givenchy was the Guest
Designer of this edition of
Pitti Uomo. Clare Waight
Keller — the British stylist
and artistic director of the
LVMH group maison since
spring 2017 — presented the
new menswear collection
from the brand that was an
icon of French elegance
with a special event
scheduled for 12th June.

Sterling Ruby, The
Pitti Special Guest

Sterling Ruby was the Special
Guest at Pitti Uomo no. 96.
The American artist famous
for the multifaceted nature of
his work that spanned
painting, ceramics, collage,
video and photography,
artwork fabrics, sculpture and
installations, as well as his
personal acknowledgment of
American workwear,
presented the first collection
by his brand SR Studio. LA. CA.
at a special event held on 13th
June at Le Pagliere.



| GO OUT, Outdoor Meets
Fashion, Fashion Meets
Outdoor

The project that interprets outdoor
style continues to grow while
maintaining its connections with
the fashion world. | GO OUT
celebrate the encounter between
the passion for open-air sports and
the most advanced style research.
Aesthetically impeccable collections
combine style and performance,
function and design research.
Products from all over the world
merge quality, comfort and design.
Located in the Sala della Ronda,
with a layout by Andrea Caputo
Studio. Among the brands at this
edition: 24bottles, And Wander,
Arys, Descente Allterrain, Casa
Marina Lab, Diemme, Goldwin,
Gramicci, Harvest Label,
Heimplanet, Hoka One One Sky,
Isaora, Mountain Research,
Raeburn, Sease, Snow Peak, Sundek
Golden Wave, Teva, Topo Designs,
Woolrich Outdoor.

Guest Nation China

The most promising names on the new Chinese creative scene were the protagonists in Florence
of the Guest Nation special project organised by the Fondazione Pitti Immagine Discovery in
collaboration with Shanghai Fashion Week. Ten designers showcased their collections at the
Fortezza da Basso in the Grotte area: 80ON8, Danshan, FFixxed Studios, Percy Lau, Private Policy,
Pronounce, Samuel Gui Yang, The Flocks, Staffonly and Untitlab. The events and special projects
scheduled included a fashion show by the Chinese duo Pronounce (12 June at Dogana) and a
photographic exhibition by the established fashion photographer Leslie Zhang curated by Dan Cui.

Guest Nation China is curated by Labelhood, the incubator of emerging fashion designers, in
collaboration with V/Collective, realised thanks to the support of TMALL, Florentia Village, GXG,
Huili, Youngor, Istituto Europeo di Design and Neos.




